
 

 

In the past 6 months, we 

have been working extremely 

hard to improve some of the 

things many flooring mills 

neglectñ   product 

development, marketing and 

education.  We recognized 

the need for a better display 

system, better sample 

program, up-to-date 

brochures and a website that 

does our products justice as 

well as provides a resource 

for potential buyers.  We also 

want to give our customers 

new products that will help 

them grow their businesses 

and further their education on 

the world of Heart Pine 

flooring.  We have recently 

introduced our new brochure, 

sample boxes and have 

launched our new website.  

Visit us at 

www.grizzlyforest.com to see 

the new look of our company.   

     Our sample boxes are 

perfect for taking on sales 

calls or displaying on sales 

counters at a distributorõs 

office.  They show all of our 

products and specs and will 

also provide distributors and 

retailers with a way to 

sample our products in the 

field without the risk of giving 

out your display boards.   

     We all know that the more 

we know about a product the 

more of it we will sell.  That is 

why we have also published 

an educational DVD that we 

will use to present our line to 
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all of our distributors and 

their sales staff so that we 

may help them better 

understand the truth vs. the 

myth when it comes to Heart 

Pine Flooring.  In addition, we 

are working on the updating 

of our sample boards and 

should have new and 

improved samples ready to 

go by the end of the summer.   

     Give us a call today to see 

how to get a copy of the DVD, 

new brochures or new and 

improved samples.  We also 

encourage any feedback or 

input you may have that will 

help you sell our products 

more effectively.  Tell us how 

we can help you grow!! 

Opportunity Knocks 
...by Travis Woodall 

Iôve recently heard it said over and over that the consumers 

that had money a year or two years ago still have money.  To 

me, that means that our real chance of surviving this tough 

economic stretch is the high-end business.  If that is the case I 

ask you, ñARE YOU REACHING THIS AUDIENCE??ò 

If the answer is no, then ask yourself not ñwhy?ò but ñhow?ò 

The answer to that one is plain and simple, Designers and 

Architects.  I recently showed a designer our Certificate of 

Authenticity (right) and she flipped over it.  The first words 

out of her mouth were, ñOh My!ò  May not sound like much, 

but it made quite an impression on me.  High end consumers 

are looking for something that their neighbors donôt have, 

something that has a history or story, a conversation piece at 

the next get-together.  Grizzlyôs Antique Heart Pine will give 

them just that.  Remember, every untraveled road contains 

new opportunities.  Take advantage of it before your  

competition decides to.  Donôt 

be intimidated by the unknown.  

Those folks are looking for new 

ways to be profitable just like 

you and I are.  Go in with 

confidence that you are 

providing them with such an 

opportunity and you will be 

successful.  Sales is sales, no 

matter the audience. 

Please call us today to 

receive your free 

Promo Pack for our 

y3D-$K@HL SN '@LDx 

points-for -prizes 

promotion.  For every 

square foot of our new 

1NMBD CD -DNM b¤cx 

engineered antique 

product you sell, you 

will earn points 

towards a list of great 

prizes.  Call us ASAP to 

sign up and for details 

on how to win!!!  

PROMO ALERT!!! 



Ponce de Leon is a true 

Antique/Reclaimed prefin-

ished 1/2ó engineered 

Heart Pine.  It is made 

100% in the US from hand 

selected veneers.  These 

veneers are sliced from 

beams in old factories, dis-

tilleries, and warehouses 

and are pulled for the finest 

in character, grain, and 

heart content.  It is available 

in 7 1/2ó and 4 3/4ó widths 

and can be nailed, glued, or 

floated on or below grade.  

It is also suitable for most 

radiant heat systems. 

Wyoming has used snow 

fencing for over 100 years to 

limit the effects of wind-blown 

snow.  There are over 

10,000,000 feet of snow 

fence in Wyoming.  We are 

offering this reclaimed product 

to you for use on any indoor or 

outdoor  project that you may 

have where a rustic, 

weathered look is desired.  It is 

maintenance free and 

naturally treated, using no 

paints, dyes or sealants.  

Wyomingõs dry climate 

naturally dries the boards to 

an average of 10% or less.  We 

de-nail this product prior to 

shipment. 
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New Products...Higher Sales...Better Profits!!!  

We all know that in tough economic times, the companies that 

are truly well run are the ones that will survive.  This is 

accomplished by making constant adjustments to the market 

and having a finger on the economic pulse.  One way that good 

companies do this is through diversification.  Grizzly Forest is 

no different, and you shouldnôt be either.  In 2008 we have  

launched several new products that will improve our sales and 

expand our customer base.  We hope that you will see this as 

an opportunity to do the same, and add these items to your 

lineup.  See below for details of each product and call us for 

any more information that you may need.   

Ponce de Leon Wyoming Snow Fence Treated Porch Flooring 

Our treated porch flooring is 

recommended for covered 

outdoor structures.  It is 

available 3 1/8ó wide and in 

thicknesses of 3/4ó and 

5/4ó.  Lengths range from 

6õ-16õ.  This product is 

treated and kiln dried and is 

available with a high quality, 

mildew resistant oil-based 

primer on a special order 

basis.   

Our Renaissance is a Hand 

Scraped and Wire Brushed floor 

with a Hand-Rubbed, Old World, 

self sealing stain.  It is 

prepackaged in random widths 

to take the guesswork out of the 

equation and make racking the 

floor much easier.  Your 

Renaissance floor can be 

installed and walked on 

immediately, or have a coat of 

Oil-Modified Urethane applied 

after installation to give the 

floor more luster and easier 

maintenance. 

Renaissance 

     I would like to thank all of you for the business that you have given us this year. We have not and will not ever take this 

for granted. We are solidly committed to our flooring distributors and have successfully partnered up to pull business 

from the end users through your companies. 

     We are constantly in pursuit of ways to get our product in front of the consumers and send them to your sales teams. I 

want to thank you again for your input on marketing strategies and will always listen to good constructive feedback to 

advance our cause. 

     With the consolidation of Carlisle Plank and Mountain Lumber there is an opportunity for us to sell higher end 

product. The customers that have patronized these companies are telling me that the costs have gone up and the services 

have gone down. We have a window of opportunity to establish both Grizzly and your companies as players in this 

reclaimed green movement. Look for more consolidation in the near future. We will not be one of them. 

 

Sincerely, 

 

David L Stone 

FROM DAVEôS DESK TO YOURS 


